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Important Notice

IMPORTANT: The information contained herein is preliminary and subject to change without notice, its accuracy is not guaranteed, has not been independently 
verified and may not contain all material information concerning Buymed Pte. Ltd. (the “Company”) and its subsidiaries (“Buymed”). You should not rely upon it or 
use it to form the basis for any investment decision or commitment whatsoever.

None of the Company, its shareholders, or any of their respective affiliates, directors, officers, employees, agents, advisers or any other person makes any 
representation or warranty (express or implied) or accepts any responsibility or liability for the accuracy or completeness of this presentation or any or all of the 
information in this presentation or otherwise made available. It is not the intention to provide, and you may not rely on these materials as providing, a complete or 
comprehensive analysis of the financial or trading position or prospects of Buymed. No part of this presentation shall form the basis of or be relied upon in 
connection with any contract or commitment whatsoever. Further, nothing in this presentation should be construed as constituting legal, business, tax or financial 
advice. You should conduct such independent investigations and analysis of Buymed as you deem necessary or appropriate in order to make an independent 
determination of the suitability, merits and consequences of investment in the Company. 

This presentation contains “forward-looking statements”. These forward-looking statements involve known and unknown risks and uncertainties, many of which are 
beyond the Company’s control and all of which are based on management’s current beliefs and expectations about future events. Forward-looking statements are 
sometimes identified by the use of forward-looking terminology such as “believe”, “expects”, “may”, “will”, “could”, “should”, “shall”, “risk”, “intends”, “estimates”, “aims”, 
“targets”, “plans”, “predicts”, “continues”, “assumes”, “positioned” or “anticipates” or the negative thereof, other variations thereon or comparable terminology. These 
forward-looking statements include all matters that are not historical facts. Forward-looking statements are not guarantees of future performance. These forward-
looking statements speak only as at the date of this presentation, and none of the company, its shareholders, or any of their respective affiliates, directors, officers, 
employees, agents, advisers or any other person undertakes to update or revise any forward-looking statements as a result of new information or to reflect future 
events or circumstances.





Buymed at a Glance
Defragmenting Healthcare in Southeast Asia

#1
SEA Health-Tech Company

US$210M
2024 Transaction Value (GMV)

31,000+ 
Active Customers
c.50% Independent Pharmacies1 

<36 hours 
E2E Lead time 
Just-in-time fulfillment
 

63/63
Vietnam Province Coverage

3
Markets in SEA

c.20,000
SKU/Products

69
Circa Stores

VIETNAM

THAILAND

CAMBODIA

SINGAPORE
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Our Track Record of Rapid Expansion
One of Southeast Asia’s fastest-growing health tech companies

2018 2019 2020 2021 2022 2023 2024 2025E

#1
B2B e-commerce platform 
for pharmaceutical products

Top 3
Network of retail pharmacies 
in Vietnam

Bac Ninh
~15,000 sqm

Da Nang
~3,000 sqm

Binh Duong
~11,000 sqm

>50%
Independent pharmacies in 
Vietnam covered

c.7,479x increase of GMV from 2018 to 2024
Legends:

Covered 63/63 province with 150+ in-
house logistic & fulfillment centers 

29,000 sqm
Fulfillment

•

•

•

•



Ecommerce is Playing a More Prominent Role in Pharmaceutical Distribution

2021 2024

USD 17 billion USD 30 billion

Vietnam e-commerce market has surged remarkably after Covid, 
growing at 18 - 25% CAGR from 2021 to 2024 
Vietnam Ecommerce sector value and contribution to total retail sales

Ecommerce growth is also expected to be unmissable trend in 
pharmaceutical distribution

6% of total 
retail sales

9% of total 
retail sales

Vietnam’s government digital 
health initiatives

Convenience of digital 
solutions & streamless delivery 

Exponential growth of 
smart phones usage

Key drivers

Inefficient traditional 
distribution model

3rd 79% 61M+

2024E 2028F



Consumer Trends and Government Initiatives Drive Transparency and Digital 
Transformation

1,697

1,776

1,802

1,814

1,986

2,058

2,795

2,957

3,384

5,860

Hepat Protect…

Other Musco-Skeletal…

Fluoroquinolones

Other Therapeutic…

Protein Kinase Inh-a Neo

Non-narcotic Analgesics

Broad Spectrum…

Peripheral…

Antiulcerants

Cephalosporins & Combs

Market sales of drugs by therapeutic classes
Flu, light fever, coughing

Difficulty in food digestion

Supplement for brain 
performance

Headache, light fever, pain

Flu, light fever

Supplement for liver health

The health-empowered-and-conscious generation
Access to middle-class comforts is not only increasing demand for diverse health 
solutions but also motivating individuals to proactively prepare for common 
diseases. This trend is particularly relevant given the rise of sedentary lifestyles, 
which inevitably lead to higher incidences of obesity, diabetes, and other costly 
chronic health conditions.

In VNDbn
Health awareness is deeply ingrained in Vietnamese culture, reflecting proactive care and resilience

Counterfeit drugs are on the rise, putting consumers at risk …

10% drugs sold in developing 
countries is either fake or poor 
quality

1,100 counterfeit and intellectual 
property violation cases in drugs, 
supplements, etc. uncovered in 2025

… stricter government controls aim at increasing transparency
According to Law No. 44/2024/QH15

E-commerce enablement

Digital embracement

Invoice compliance

Legalizes online sales of non-prescription drugs, 
opening doors for licensed players to operate in a 
transparent marketplace

Mandates barcodes/QR codes for traceability and 
modernized oversight

Enforces stricter invoicing to boost transparency

1

2

3

Image: QR code labeling on 
each medicine box at Buymed’s 
Since 2021, Buymed has 
invested millions USD in QR 
code technology to boost 
supply chain traceability and 
combat counterfeits



Our Breakthrough Model to Solve Complex Issues 
Combining Healthcare, Technology & Supply Chain Capabilities 

Technology 

Supply chain

Healthcare

Traditional pharmaceutical industry face significant 
challenges … 

…addressed by our unique model combining core assets in 
technology, supply chain and healthcare

150+ 
logistic 
hubs

150+ 
drivers

1,000+ 
pharmaceutical 

partners
~20,000 
products

100+
Software

engineers

Control over core 
technology

29,000 
sqm

fulfillment

Lack of information and advice direct to consumers

Lack of high-quality products at affordable prices

Inefficient logistics

Limited access to modern technology

Limited finance resources and large capital requirement

50+ 
pharmacists

OTC, ETC, 
Supplements

…

Fully 
licensed



Shaping the Future of Pharma Distribution with Groundbreaking Innovations
Leveraging Data & AI for Efficiency, Accuracy, and Real-Time, Scalable Decision Making

Simplify and optimize the entire operational workflow, from 
procurement to after-sales support with AI

Empower manufacturers and brand partnerships with real-time 
market intelligence

Finance operations
Performance-Driven Control

Customer services
Enhanced Customer Experience

Sale operations
 Daily Business Insights

AI price reading

AI contract validation

AI data analysis

AI inventory query

AI chat bot (Internal)

AI CS agent

Instant Sales Tracking

✓ Live sales data
✓ Just-in-time market feedback 

✓ Smarter decisions

Optimized Inventory & Demand 

✓ Real-time insights 
✓ Optimize costs & production

✓ Better working capital efficiency

Direct Customer Insights

✓ Nationwide large-scale data
✓ Unique access to remote 

pharmacies
✓ Reduce sales costs significantly

What Pharmacies buy

Where Pharmacies are at

When Pharmacies buy

B
uym

ed AI Assistant

24/7 & Instant support

Integrated all users types from 
sellers to customers

Able to understand complex 
context

Case Study



Modernizing the Fragmented Market  



Bringing Values to Stakeholders
Vertically-integrated system of both digital & physical infrastructure 

Fully 
licensed

E-commerce 
license

Advertising 
license

Import – 
Export Goods 

Controlled 
substances 

Cooling 
storage system 

Seller 
Center

Supplier 
Portal

Mobile 
App 

Front-end

Customer 
Relationship 
Management 
(CRM)

Middle-end

Warehouse 
Management 
System (WMS)

Point 
of Sale 
(POS)

Just-in-time Fulfillment In-house DeliveryBrands / Partners

~23,000 products
Less 

working capital
Greater 

convenience
Wider range of 

authentic products
Impacts to 

Pharmacies

~23,000 products
Expand

market reach
Greater

operational efficiency
Market data 

insights

Impacts to 
Brands & 
Partners

Pharmacies

Stakeholders Buymed Flow of Goods
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Prominent Choices for Brands Targeting Health-Conscious Consumers
Trusted Platform of 1,000+ Partners

Pharmaceutical products

Other products

Serving Businesses 

31,000+

1,589,000+2

94,000+3

60+

Serving Consumers 

1,000+ partners

20% GMV 1 2024

8%

~20,000 
products

3%4% 3%

…

Tech-based 

63/63

Mobile App

80% GMV



• Promote high-quality generic 
drugs, which helps reduce 
treatment costs and increases 
access to medication for the 
public

• Traffic driving products

• Leverage data-driven insights to 
identify emerging trends and 
pinpoint high-demand products

• Frequent-use products that help 
build strong brand visibility

• Increasing demand for specialty 
drugs for cancer and rare diseases 
requires strategic access, 
affordability, and an efficient 
supply chain 

• Unique and high-value products

Strategic Portfolio
Sourced from trusted manufacturers, tailored to the evolving demands of consumers

1 Rare and specialty 
diseases 

Number 1 
Generics

Innovative preventative 
medicines2 3

OEM | White-
label Drugs

Imported 
Products

Traditional 
Products

ETC 
Channel

A B C D4 Strategic 
Growth 
Drivers



2023 YTD Aug 2024

Delivering Significant Impacts to Our Customers
Case Studies: Strategic Partnership with Sanofi on Phosphalugel & Magne B6

2023 YTD Aug 2024

Distribution performance boosted 
(Number of pharmacies)

2Q2022 2Q2023 2Q2024

Regained #1 position in acid control
(Retail channel share)

What do our customers say 
about us?

“I have been with Circa for 2 years. 
Thanks to Circa's dedicated support, my 

pharmacy has grown by 30%. The 
competitive prices and marketing 

programs conducted by Circa have 
helped boost my pharmacy's sales”

Mr. Long Huynh, Long Huong 
Pharmacy

“We are proud to cooperate with a 
reputable company like thuocsi.vn 

with a nationwide distribution 
system, to distribute Durex products”

Mr. Soren Bech, GM Durex

“Our sales drive up rapidly, it's a bit out 
of my expectation. Especially the 
products with slow sales in other 
channel perform very well with 

Buymed support”

Mrs. Thanh Ha, CEO Viet Nhat 
Pharmaceutical

“



Management Team With Deep Experience in Healthcare, Backed by Regional 
Investors

Mr. Nguyen Huu Minh Hoang

CO-FOUNDER AND CEO

Mr. Hoang co-founded Buymed in 2018. Before joining Buymed, he consulted 
within the healthcare and technology industries across Southeast Asia & China 
and worked on marketing strategy, distribution support policy, and expansion 
planning for major healthcare companies including Abbott, Roche, and Siemens. 

In 2020, Mr. Hoang was named in Forbes Asia 30 under 30.

Mr. Vuong Dinh Vu

CO-FOUNDER AND COO

Ms Duc Nguyen

COMMERCIAL DIRECTOR
• 20+ yrs experience 

• Previous: Pharmacity, Sonion

Mr. Duong Vo

TENDER DIRECTOR
• 25+ yrs experience

• Previous:: Dapharco, Vimedimex

Mr. Nikhilesh Deshpande

STRATEGIC PROJECT DIRECTOR
• 27+ yrs experience 

• Previous: Merck, Mega LifeSciences

Mr. Tung Phan

RETAIL OPERATION DIRECTOR
• 20+ yrs experience 

• Previous: Pharmacity, Nguyen Kim

Mr. Nguyen Pham

INVESTMENT & PARTNERSHIP DIRECTOR
• 25+ yrs experience

• Previous: VinaCapital,  Agimexpharm

Mr. Chieu Bui

CFO
• 20+ yrs experience 

• Previous: Pharmacity, ABA Cooltrans

Mr. Matthew Schone

PRODUCT DIRECTOR
• 15+ yrs experience

• Previous: Lazada, ESSOR

Mr. Trung Huynh

NEW RETAIL DIRECTOR

• 18+ yrs experience

• Previous: Seedcom, The Coffee House

Mr. Vu got his passion for healthcare from his parents who own and operate 
one of the leading healthcare distribution companies in central Vietnam. 
Through his extensive experience in the healthcare industry, he came to 
understand the inefficiencies of its distribution and sales and has made it his 
life-long mission to improve healthcare in his country.

Backed by top-tier international investors





Connecting Stakeholders in the Ecosystem to Solve Complex Issues

Supply chain transparency: At Buymed's warehouse, each product is managed 
with a unique QR code — a key part of the company’s strategy to combat 
counterfeit drugs by ensuring full traceability from manufacturer to pharmacy.

“Pharmacies: The Next Era” - 2024’s biggest 
industry event, sharing key trends, learning 
opportunities, and networking to support 
pharmacists in driving digital transformation 
and sustainable growth through innovation 
and collaboration.

Strategic partnership with selective 
pharmaceutical partners to promote the 
distribution of quality products on thuocsi.vn 
and implement training activities for 
pharmacists, which in turn improve the quality 
of community health care

“Duoc Khuc” - the first-ever event uniting 200+ 
traditional pharmacies in a space where 
entertainment met business strategy. It marked 
a new chapter for the pharmaceutical industry, 
outlining a clear digital transformation 
roadmap backed by Buymed.



Making Impact in Our Everyday Operation 

2018

2022

2023

Best Startups

Innovation Awards 

Top 10 Sao vàng thương 
hiệu Việt Nam

Vietnam Best IT Company

Support Local Communities

Our experience delivering medicines 
during the COVID lockdown 
underscored the crucial role we play and 
the impact we have, strengthening our 
commitment to supporting the 
community and helping those in need.

Buymed Academy for 
Pharmacies

The program comprises weekly offline 
training sessions; bi-weekly online 
training; and an online library on various 
topics, including regulatory updates and 
marketing strategies for pharmacies

Sustainable Packaging

Reuse carton boxes in good conditions 
and implement green bins as reusable 
packaging solutions. These initiative not 
only reducing packaging costs but also 
promote environmental sustainability

2024 Certification of Recognition for 
Environmental & Social Impact 

Top 200 Sao Vàng đất Việt





Grow Your Business With Our Unique Platform to Health-Conscious Consumers
  

Serving 
Consumers

Serving 
Businesses

2018 2024

CambodiaVietnam Thailand

Trading via 
MedX 

Digital 
Marketing

▪ Display advertising 
▪ Edutainment
▪ Official Store 
▪ Data Power

Grow your business with our leading B2B 
marketplace for pharmacies

60+ Circa Stores

Presence

Marketplace

In the pipeline 

Grow your business with our vertically-integrated 
system of both digital & physical infrastructure 

Heathtech 
experiential stores

Partnership 
opportunities

Enter Malaysia, Indonesia and Philippines

Marketing 
Platform

Apps 
Connection

B2B2C Online  
Platform

Partners

Launched

Partners

Partners

Benefits to 
partners / brands

↑↑ 
Market 
reach 

↑↑ 
Brand 

Growth

↓↓ 
Time-to-
Market



“Significantly impact healthcare by solving complex issues”
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